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Target Audience: The Elderly

- 50 to 60 year old
- Aimed at those who would not usually go to 

museums 
- Very little guides catered to this group
- Knowledge is Infinite: to learn about something 

they relates to their lives
- More informative rather than interactive





What are we doing for our gallery guide?

Creating a brochure that looks like a newspaper

- Description of the chosen artifacts
- Provide some questions that are food for 

thought about the exhibition



HOW TO MAKE IT INTERESTING???

1. The “Drinking Culture”
2. Something they use or see everyday
3. Coffee -------> Kopi, Kopi O, Kopi C, Kopi Peng, 

Kopi Kosong, Kopi Poh, Kopi Gau, Kopi Gau Gau

4. Word BIG BIG
5. Picture BIG BIG

ARE YOU SURE THEY WILL WANT TO READ???
WHAT IS THE POINT OF THEM READING THIS???



Coffee pot 
Porcelain: Japan, Arita, late 17th or early 
18th century

Our Four Objects



Our Four Objects

Coffee pot 
Porcelain: China, around 1735



Our Four Objects

Coffee cup with Chinese figures
Liverpool, England, 1780



Our Four Objects

Coffee pot 
Porcelain: China, Early 
Republican period (1911-1930)



How these objects will be used

We aim to use these objects to get elderly people 
who usually do not visit museum exhibitions 

-  Come to this exhibition by presenting them 
with something that they might be able to 
connect to

- Everyone in Singapore knows what Kopi is



How these objects will be used

We hope to peak their interest in ceramics and 
museums in general by making it more relevant to 
them

- Also link the objects to popular culture that they 
might be familiar with

- Make museums less intimidating and more 
accessible



The Prototype: Page 1



Sub headlinesBreakdown of 
Page 1

Relating coffee to 
Singapore



Page 
2 & 3 



Breakdown 
of Page 2
Description and 
information of the 
item accompanied 
with “ FOOD FOR 
THOUGHTS” to 
help the elderly 
relate to their daily 
life.





Breakdown 
of Page 3

A map on how coffee has travelled in 
the history and what is the statues of 
coffee in Singapore.



Final Page



Breakdown 
of Page 4

Word search with words that are 
relevant to the exhibition. To 
encourage participation and 
engagement with the exhibition 
as it is something they are 
familiar with and easy to do.



The End!


