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SIZE

The larger the element the more the attention
it will command



BERNSTEIN CENTURY

COPLAND

APPALACHIAN SPRING

RODEO
BILLY THE KID
FANFARE FOR THE COMMON MAN

NEVV YORK PHILHARMONIC
LEONARD BERNSTEIN
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BEFORE AFTER




COLOUR

Bright colours are more likely to draw attention over
muted ones



CAN
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CONTRAST

Dramatically contrasted elements will
catch the eye easily



FAR

NEAR
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ALIGNMENT

an element that breaks away from the alignment of
others will attract more attention
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Think with the Sensas
Feal with tha Mind.
Artin the Present Tense
Venice Biennale

No hierarchy Contrasting weight Contrasting color

Think with tha Sensas Think with the Senses
Faed with the Mind.

Feal with tha Mind.
Artin the Presant Tanse Ast in the Present Tense

VENICE BIENNALE
820§ Irtmational Art Exhibition
10 Juna—21 Novemider

National and Regional Pavilicns
and Prasentatons.
Parais] Exhibitions and Projocts

Alignment Spatial intervals Uppercase and spatial intervals

Think with the Senses Think with the Senses Think with the Senses
Fasl with the Mind. Foal with tha Mind. Foal with the Mind,
Artin the Preseat Tansa Artin tha Prasant Tanse At in the Prasant Tanse

Vanice Sannalo Venice Biennale Venice Biennale
S2nd Intamerional Art Exhibition 820dd Intemational Art Exhibition 2nd Intematicnal Art Exhibition
10 Juna—21 Novembar 10 June-21 Novambar 0 Juna =21 Novamber

National and Regional Penlions National and Ragional Pavilons
and Prosentations. and Prasentations.
Paralol Exhibitions and Projocts Paralisl Exhibitions and Projects

Wolght, color, space, alignment Scale, space, alignment Italic, scale, color, alignment







REPETITION

Repeating styles can give the impression that
content is related
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BEFORE
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PROXIMITY

Closely placed elements will also appear related
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WHITESPACE

More space around elements will attract the
eye towards them

19



On White Space
in Graphic Design

Keith Robertson
Originally Published in emigre no.26, 1993

Vhito $pace is the key and the 100l

White space is nothing. White space is the absence of

Image and text. In fact, white space can make or break the
effective transmission of image and text.

3) much smallor with asymmetric balance.

The third wins every time!

The former two fit within the code but the third uses the
creative/unpredictable edge build into the code.

The asymmetry symbolizes daring and innovation.
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Full Website Coming Seon

| Ri'ght or wrong,
_it's very pleasant

= - to break
"~  something from

time to time.*




TEXTURE & STYLE

Richer textures will attract more attention than flat
ones
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Rhyhtm is the mpcﬁﬁéﬁ of visual movement of the
elements-colors, shapes; values, forms, spaces, texture.
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INFORMATION
HIERARCHY




What is information
hierarchy?

Information hierarchy is a system for
organizing type that establishes an
order of importance within the information.
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What is good
and what is bad

New York Knicks: The Adversity
Makes Carmelo Anthony Stronger

rumors, but the New York

very obstacle he faces

days about Anthony's future
g way towards determining the trajectory of the

are taking their toll on Anthony's level of morale
nce is helping him grow as a person.

trade rur
rable exper

Though
this unde

0

Anthony has heard trade rumors from the media and boos from his home
crowd. In the face of unparalleled adversity. Anthony h ained positive
and supportive of an organization that some believe doesn’t support him
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Establishing the
Typographic
Hierarchy



Steps

Primary level
Secondary level
Tertiary level

i Q .| @ rootEETE B ST
m'@ =y < I
THE STRAITS TIMES

New panel to

2 Nl review cases
: against Home
Team officers

THE STRAITS TIMES

Wi for.

50 dead in
worst mass
shooting

in US history

a
e

Uefa threatens Russia, l-fngland with expulsion
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Elements

Size
Case & Weight
Colour
Position
Type Contrast

Spacing
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Adjust your font
5q

What That Campaign Logo Is Really
Saying: A Design Critique
Special offer

Jun 5, 2015 6:3.

PDT

Barack Obama’s iconic logo raised the bar for how campaigns
represent themselves visually—and thereby make a lasting mark
on voters. Designer Sagi Haviv assesses how the 2016 campaigns
are measuring up.

10 days 23 hours 14 minutes

: Updated with new (and in one case improved) candidate logos.

As a steady stream of presidential candidates enter the race, a new ritual is eme
by Ali EIki :
@ allelkin campaign logo reveal.

The relative distinctiveness of campaign logos is a recent development: There w
they all looked basically the same, give or take a star, often featuring the same s
flag.

The 1990s and early 2000s were a different time, with less media noise and few¢
vying for voters’ attention, so there was less need for candidates to distinguish t
through symbolism and color—and perhaps a hesitation to do anything that stc
much. Instead, virtually all of them opted for similar shades of red and blue, an
fonts and imagery.
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Experiment with
Different Styles and
Weight

| EST? 2015
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Add some colours

/

N

“‘Rainforest Cupping
tor Quality “Event

A3

THURSDAY

MARCH

27

6:30—9:30 PM

DINNER
i,‘:,
DR IVN KS
TWO i3®pkr

WHISKEY DIABLO

FREE EVENT + INVITE ONLY =«

PLEASE RSVP BY EMAIL
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Play with Orientation

The Seplius League

PROUDLY PREBENTS

LEE COUNTY

FOR ", ONE GAME. B cakes

HAVE A PURER SCOREKEEPING EXPERIENCE

{ KEEP SCROLLING, THERE'S MORE TO SEE )

34



Choose a Contrasting
Typeface

Do your best.




MODERN

CURVY FIT

Pay Attention to

Spacing

COMFORT
\E VER LOODOK Ep
S0 GOOD

—— CURVY FIT —~—
oo |

M COMFORT

NEVER LOOKED S0 600D

NEW

MODERN SERIES

CURVY FIT
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ombination

yEASE JOIN US IN SHOWERINQ

REBECCA BLAIR ¥

WITH LOVE AND BEST WISHES FROM ALL OF US

HOSTED BY “308_1 3:30 PM

STEWART & ARSOUIATES (8 THIRD PLOON

HORS D'OEUVRES AND CAKE WILL BE SERVED

REBECCA IS REGISTERED AT BED BATH & BEYOND
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