
‘JUST BECAUSE 
YOU’RE OFFENDED, 
DOESN’T MEAN 
YOU’RE RIGHT.’

Ricky Gervais has hit back at critics of his controversial Golden Globes 
monologue with a scathing tweet. Taking to Twitter, the outspoken 
actor, 58, insisted that just because viewers were offended by his eight-
minute speech 'doesn't mean they're right' and also claimed they weren't 
'winning the argument' by pointing out 'someone is left or right wing.' It 
came after Ricky also vowed that he would never host the Golden Globes 
again following his expletive-laden monologue at Sunday's awards, which 
saw him skewer the 'woke' Hollywood culture. In his tweet Ricky listed 
four points which appeared to respond to various criticisms from fans 
surrounding his monologue. 

He wrote: ‘1. Simply pointing out whether someone is left or right wing 
isn’t winning the argument. 2. If a joke is good enough, it can be enjoyed 
by anyone. ‘3. It’s not all about you. 4. Just because you’re offended, 
doesn’t mean you’re right.’ It came after Ricky took to social media on 
Monday to respond to an article which featured fans demanding he 
return as the host next year. Keeping his response to the point he simply 
wrote: ‘Never gonna happen.’
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The phrase "Go back to Africa" has a long, complicated history, and 
unfortunately, we've seen this week how rhetoric is still being used 
to incite negative and harmful views of a certain group of people. 

The goal of the "Go Back to Africa" campaign is to put a positive 
spin on an often negative and derogatory phrase, and strip the 
perceived power away from those who use the phrase to promote 
fear. Black & Abroad wants to encourage people to turn away from 
negative stereotypes by transforming them with positive imagery 
aimed to change the meaning into something beautiful. The 
campaign highlights the diversity and magnificence of Africa's 54 
countries by bringing photos posted by African-American travelers 
on social media to life, using a powerful AI platform designed as a 
counterpoint to the travel industry's bias toward Caucasian travelers. 

"We're proud to be changing the conversation during a time of 
global unrest by showing more diverse pictures of this rich continent 
and debunking negative myths and stereotypes," says Eric Martin, 
co-founder of Black & Abroad. "We encourage others to get 
involved and rethink how they're influencing or reinforcing negative 
stereotypes instead of positive actions. This campaign demonstrates 
that by being creative, we have the ability to effect change and turn 
something that's often negative into something that's beautiful and 
positive," says Ian Mackenzie, Chief Creative Officer of FCB/SIX. "We 
hope the rest of the world will join us in recognizing that language 
is powerful, and we all have the ability to effect positive change."
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