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http://www.youtube.com/watch?v=386kz866cTw

Design brief
What is the problem?

e When anitem is returned
purchase in the UK it in
average passes through
seven pairs of hands
before it is listed for
resale

e In UK, the estimate cost of
online return was
$34.000.000.000 SGD.

Online returns

Proportion returned (9%)*
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Fashion (inciuding intentional returns)

Sports and travel equipment

Health and beauty

Furniture

Homeware

Electrical

*High end of estimate

Financial times - “UK retailers count the cost of returns”. 27. Jan 2016. Web. 30 Oct. 2016. https://www.ft.com/content/52d26de8-c0e6-11e5-846f-79b0e3d20eaf
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Design brief

The market?

Total 65%
e 65% of all internet users i ok
have shopped online in — 64%
the past 12 months
16-24 years 68%
25-34 years 4%
35-44 years 68%
e Internet users aged 25-34 i o
R 55-64 years 56%
are more active
65-T4 years 53%

e-shoppers (74 %) than
those in the other age
groups

Eurostat: Statistics explained - “Internet users who bought or ordered goods or services for private use over the internet in the previous 12 months, EU-28, 2015 (% of internet users)”. 7. Dec 2015. Web. 30 Oct.

2016.
http://ec.europa.eu/eurostat/statistics-explained/index.php/File:Internet_users_who_bought_or_ordered_goods_or_services_for_private_use_over_the_internet_in_the_previous_12_months, EU-28, 2015_(%25 5

_of_internet_users).png



Design brie

The ma rket (Sl nga pore)'p Percentage of Singaporeans doing online shopping - Annually

e 49% of singaporeans do
shopping online at least 8"
once a month .

e 29% of respondents aged y

2015 2016 2017 2018 2019 2020 2021

18 - 34 years old will
increase their spending in
stores over the next two
years.

-2~ e-Commerce =@ Clothing «® Shoes -# Bags & Accessories

Source: Statista, September 2016

CBRE: The world’s largest commercial real estate services and investment firm - “Shopping in-store still a popular method to buy products”. 1. Mar. 2015. Web 13. Nov. 2016.
http://www.cbre.com.sg/aboutus/mediacentre/mediaarchives/Pages/Shopping-in-store-still-a-popular-method-to-buy-products-CBRE-Consumer-Survey-shows.aspx 6
Figure: Statista: The Statistics Portal - “Fashion Singapore”. September 2016. Web 13. Nov. 2016 - https://www.statista.com/outlook/244/124/fashion/singapore#market-users



Design brief

How can me make a platform to make online shopping easier and more
fun for people in the age of 18-34?



Have you ever bought clothes online ?

@ Yes
® No

Interview/Survey

e 90% of people have
tried online shopping
and ~25% do it once or
more a month

How often do you shop for clothes online ?

@ More than twice a month
@ Twice a month
@ Once amonth
@ Less than once a month




Interview/Survey

6(33,3 %)

4(22,2 %)

e ~50% of them gave the

online shopping 2
experience a very good 0(0%)
rating (4 or 5 out of 5) o 2 2

Were you satisfied with the products you bought online ? (size, fit etc...)

e ~95% has had bad
experiences with online
shopping, with size/fit
etc.

@ Yes, | was satisfied each time
@ | had good and bad experiences
@ No, | was dissatisfied each time




Have you ever returned a piece of clothing that you bought online ?

Interview/Survey

@ Mo, never
@ Yes. once
@ Yes. more than once

e ~80% has return a piece
of clothing  bought
online and ~85% of the
time it was because of
size/fit

Why did you return it ?

Size/Fit 12 (85,7 %)

Defect 4(285 %)

Andet 4(286 %)
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Research on technology and market
acceptance
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Existing Products

Name

Experience

Fits.me (

1. Gather user information:
e body shape,
e fit preference,
e purchase history

2. Compare with existing
database of body shapes;

3. Tailor shopping experience l
online clothing shops
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Figure 1

Photo source: "Engineering The Perfect Fit | Fits.me." Fitsme. N.p., n.d. Web. 13 Nov. 2016. http://fits.me/




Existing Products

Name

Experience

Fits.me

- View 3d modeled clothes of
their actual designs and fabric
characteristics

- View where the garment is tight
or loose using tension maps

- View how it behaves while
moving in various ways in all
angles

- View while comparing it
side-by-side with other sizes and
styles

- View different outfits with shoes
of different styles and heels

Peach Blouse

< TRYITON

Belle
Price: $35
Buy on

Available sizes:
M

SHOPIT >
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Existing Products
~~ Interactive dressing room

Name CyberFIT

Technology Kinect
- 3D scan (<10s)
- Navigation by hand gestures

Feature - View different sizes
- Shop on Adidas site
Influence - 3rd Prize in CeBIT Innovation

Award 2013. ["

Figure 3
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http://www.cebitaward.de/preistraeger/preistraeger-2013.html

Existing Products

~~ Digital bespoke tailoring

Name Acustom Apparel. NY

Technology - Body scanner (<7s,
>2000 data point - accurate)

- Digital bespoke algorithm
(create custom garments)

Experience - Knowledgeable and staff
- “Overwhelming” choices
- Price: $800 - $1500

Influence “| tried it on and it was perfect!”
“| can say is wow! What a fit!” 12!

CHRYSLER 1S PROUD @ CELEBRSNE | IVIDUALS WHO
EMBORY |HE NEW IRIT OF AMERICAN SUCCESS.

Figure 4

15


http://www.esquire.com/style/videos/a30383/acustom-apparel/

Research Journey - o create the best user experience
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Presentation of the Virtual Stylist
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Equipment

.
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User experience

? ' MIRROR (1]
VIRTUAL 7 menssaveo [ g n

SIS g ] TYPE OF CLOTHING 7|

f-shirt |v |

§ |
{8l B3 regular |T g 1
e

MY PURCHASES

| MY ACCOUNT




User
interface

User
settings

Change color

Changesize

Change /

background

Price of iten?
Add your
item to cart

Save

Share on Go to search Number of
social media screen / items in cart

L4 | :\ Cart

Related
articles
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Features : background change
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Features : add accessories




Features : shopping for someone else




Feedhack on the Virtual Stylist

David 25 years old (Denmark)
Once a month online shopping, once in a while clothes.
David doesn't thinks he needs it

Which store do we buy from??

Julia 23 years old (Germany)
Thinks it's a great idea

A great feature to add would be to be able to try on clothes you already own in your
closet. This way you could test out different outfits in the morning and decide what to wear for the day.

Jenny 19 years old (Chinese)

She is a frequent online shopper of clothes and consumables

She think she would really like one if the price is affordable.
Consider show the material of the clothings
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Conclusion
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Thank You! ;)




